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Overview 
 
Background 
In their Joint Statement at last November's meeting in Busan, Korea, APEC Ministers stressed "The 

need for additional APEC activities to promote international trade for SMEs and MEs that had high 
export potential but lacked a formal channel to export their products and services, and committed to 
continue working to reduce and remove existing impediments for SMEs and MEs to enter 
international markets."  

Viet Nam, the chair of APEC 2006, emphasizes that to "Enhance Competitiveness of Small and 

Medium Enterprises" and to "Connect APEC economies through Tourism and Cultural Exchange" 
are important, configured respectively as the second and sixth priority of "Priority of APEC 2006" 
which was adopted at the first Senior Officials' Meeting in Ha Noi. 

To respond to the directions from Ministers swiftly, and to contribute to the success of APEC 2006 
as well as the development of the APEC region, a seminar was proposed to support the development 
of local and cottage industries through sharing experiences and know-how of capacity building 
activities particularly in the ASEAN economies. 

This seminar was jointly organized with the workshop on "Developing Craft Village based 
Tourism" under the framework of AMEICC, which has implemented various cooperation projects 
for industrial and economic development of local industries in ASEAN. 

Objectives 
The seminar was aimed to: 

Build up the capacity of governments and private sectors which are involved in the development of 
local and cottage industries through sharing experiences and know-how of: 

1. conducting successful projects such as "One village One Product",  
2. improving the potential of regional resources, and  
3. helping the export of products of sufficient quality to the world market.  

 
Organization 
The seminar was organized by VNAT and Asia SEED.  This report was prepared by Asia SEED. 
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Program 
 
Day 1: September 22 (Fri) 
 

08:30-08:45 Introduction by Prof Dr. Yonosuke Hara, Chairman of Asia SEED 

Opening Remarks by Dr. Pham Tu, Vice Chairman of VNAT 

08:45- 

10:30 

SESSION 1: Panel Discussion on  

“One Village One Product” Project” 

Introduction of a successful project related to the promotion of local industry through 

strong partnerships between the marketing abilities of SMEs in cities and traditional 

production technology of the agricultural community. 

Speakers 

 

 Mr. Takuji Sakai, Director, Asian Cooperation Division, Trade and Economic 

Cooperation Department, JETRO, Japan 

 Ms. Natiya Suchinda, Assistant Director of Division 2, Office of OTOP, 

Department of Export Promotion, Ministry of Commerce, Thailand 

 Dr. Robert Sun-Quae Lai, Director General, SMEA, MEA, Chinese Taipei 

 Q&A, session chair: Prof. Dr. Yonosuke Hara, Asia SEED 

10:30-10:45 Break  

10:45- 

12:30 

SESSION 2 : Panel Discussion on  

“Cooperation between Tourism and Local Industry” 

Introduction of a successful project related to the promotion of the tourist industry as 

well as regional industry implemented by JBIC utilizing local products and tourism 

resources in villages for improving export promotion. 

Speakers 

 

 Dr. Pham Trung Luong, Associate Professor, Deputy Director of Institute of 

Tourism Development Research, VNAT 

 Ms. Kazuko Kano, Advisor to JBIC, Japan 

 Mr. Chinnaphat Sangkhawuttichaikul, Senior Industrial Technical Office, Bureau 

of Cottage and Handicraft Industries Development, Department of Industrial 

Promotion, Ministry of Industry, Thailand 

 Q&A, session chair: Prof. Dr. Yonosuke Hara, Asia SEED 

 

12:30-14:00 

 

Lunch Break  

Exhibition of traditional arts, crafts, village product at Seminar room 

 

14:00- 

15:30 

 

SESSION 3-1 : Panel Discussion on  

“Manufacturing and Marketing of Traditional Arts and Crafts 
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-Entrepreneurship Education Projects-” 

Introduction of successful projects related to the promotion of a traditional local 

industry growth potential through strong partnerships between intellectual centers 

such as universities and regional industries. 

Speakers 

 

 Introduction by Prof Dr. Yonosuke Hara, Asia SEED 

 Prof Dr. Takeru Oe, Professor of Waseda University Institute of Asia-Pacific 

Studies, Japan 

 Mr. Stephen Paterson, Advisor, National University of Management, Cambodia 

 Dr. Sunanta Fabre, Associate Professor, Mae Fah Luang University, Thailand 

 Q&A, session chair: Prof. Dr. Yonosuke Hara, Asia SEED 

15:30-15:45 Break 

15:45-16:45 SESSION 3-2 : Panel Discussion on  

“Manufacturing and Marketing of Traditional Arts and Crafts -Case Studies of 

APEC member Economies-” 

Introduction of successful case studies of APEC member Economies related to the 

promotion of traditional local industries. 

Speakers 

 

 Mr. Komank Redana, Entrepreneur, Yayasan Mitra Bali, (foundation), member of 

IFAT, Indonesia  

 Mr. Ismail Mat Amin, Deputy Director General, Malaysian Handicraft, Malaysia 

 Q&A, session chair: Prof. Dr. Yonosuke Hara, Asia SEED 

16:45-17:00 Closing Ceremony with photo session 

 

18:00-19:30 Reception at Function Room 6 (2nd Floor, conference room wing), Melia Ha Noi Hotel 

Welcome Address by Mr. Izuru Kobayashi, representative of AMEICC Secretariat 

Greetings from Mr. Nguyen Viet Hung, representative of Phu Vinh Village 

  

Day 2: September 23 (Sat) 
 

08:30 Leave Hotel for field trip 

10:00 Arrive at Phu Vinh Village, Hatay Province near Ha Noi 

10:00- 

11:30 

Visit village artisan craftsmen, handicraft SMEs and exporting company in the 

village  

11:30 Leave the village for Ha Noi 

13:00-14:30 Lunch and Wrap-Up session at Thang Long Restaurant in Ha Noi 

15:00 Arrive at Hotel 
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Participants List 
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Division 2 
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4 Dr. Robert S. Q. Lai Chinese 
Taipei Director General SMEA, MOEA  

5 Dr. Pham Trung Luong Viet Nam Associate Professor Deputy Director of Institute of Tourism 
Development Research, VNAT  

6 Ms. Kazuko Kano Japan Advisor JBIC, Tokyo  
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Sangkhawuttichaikul Thailand Senior Industrial Technical 

Officer 

Bureau of Cottage and Handicraft Industries 
Development, Department of Industrial 
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8 Prof Takeru Ohe Japan Professor Waseda University, Institute of Asia-Pacific 
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Corporation  
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 9

41 Mr. Ton Gia Hoa Viet Nam Head 
Rural Profession Division, Department for 
Agro-Forestry Products Processing and Salt 
Industry, MARD 
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Day 1: 22 September, 2006 (Friday) 
 

 

 

 

 

Opening Remarks by Mr Pham Tu, the Vice Chairman of VNAT 
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SESSION 1: “One Village One Product” Project 
 
Introduction of a successful project related to the promotion of local industry through strong 
partnerships between the marketing abilities of SMEs in cities and traditional production technology 
of the agricultural community. 

• Mr. Takuji Sakai, Director, Asian Cooperation Division, Trade and Economic Cooperation 
Department, JETRO ( Japan External Trade Organization ) , Japan 

• Ms. Natiya Suchinda, Assistant Director of Division 2, Office of OTOP, Department of 
Export Promotion, Ministry of Commerce, Thailand  

• Dr. Robert Sun-Quae Lai, Director General, Small and Medium Enterprise Administration, 
Ministry of Economic Affairs, Chinese Taipei  

 

 

 

 

 

 

Mr. Sakai          Ms. Suchinda              Dr. Lai 
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Mr. Takuji Sakai: “From JETRO’S experience of contributing to OTOP policy of Thailand” 
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Ms. Natiya Suchinda: “Thailand’s One Village One Product Project” 
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Dr. Robert S. Q. Lai: “Enhancing Market Development of Local Cultural Industries in APEC” 
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Session 1: Q & A 

 

Question: 
OTOP in Thailand was very important, implemented by the initiative of the Thai Government.  In 
Indonesia, the Chamber of Commerce as well as the government has been involved in the training of 
the Indonesian people since 2003, and we wonder if we can cooperate with JETRO for its further 
promotion.  As there are many trained personnel in Thailand from OTOP, we hope to learn from 
them the know-how. 
 

Mr. Sakai replied that JETRO is currently holding discussions with Jakarta, and is conducting a 
feasibility study of how to support OVOP program in Indonesia, e.g. Furniture in Yogyakarta.  The 
target is for the next 3-4 years.   
 

Ms. Natiya, also added her comment that their collaboration with Japan through OTOP has been 
important.  For example, they learnt from Japan “how to make a story for a product”, which is not 
the factual background of the city or the product, as we first thought, but rather an interesting story 
that will sell the product. 
 

Dr. Hara commented that while globalization continues, the spillover effect of one country to 
another is small.  For example Lao PDR tried to introduce to its country the success of Thailand’s 
OTOP, but with the differing conditions, it is difficult to incorporate a neighbor country’s success 
without adjustments.  Therefore discussions are vital for any mutual development.   
He also pointed out that when looking for collaboration with Japan, people should consider other 
prefectures besides Oita, where OVOP was born by the initiative of governor Mr. Hiramatsu.  The 
OVOP movement is still being promoted although Mr. Hiramatsu has already retired from the 
forefront, though presently not so much in Oita, but more so in other prefectures such as Okinawa, 
the southern most prefecture in Japan.   
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SESSION 2: “Cooperation between Tourism and Local Industry”  
 
Introduction of a successful project related to the promotion of the tourist industry as well as 
regional industry implemented by JBIC utilizing local products and tourism resources in villages for 
improving export. 

 

 

 

• Dr. Pham Trung Luong, Associate Professor, Deputy Director of Institute of Tourism 
Development Research, VNAT, Viet Nam  

• Ms. Kazuko Kano, Advisor to JBIC, Japan 
• Mr. Chinnaphat Sangkhawuttichaikul, Senior Industrial Technical Office, Bureau of Cottage 

and Handicraft Industries Development, Department of Industrial Promotion, Ministry of 
Industry, Thailand  

 

 

 

 

 

 Dr. Luong      Ms Kano          Mr. Sangkhawuttichaikul 
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Dr. Pham Trung Luong: “Craft village-based tourism: current situation and development 
orientation in Vietnam” 
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Ms. Kazuko Kano: “Road Stations for Rural Development: OVOP, Tourism and Local Industry” 
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Session 2: Q & A 
 

Question: 
To the Thai delegate: OTOP was initiated and supported by the Thaksin government.  Would 
Thailand continue with their OTOP policy in view of the recent change in the administration?  
 

Ms. Natiya replied that no matter what the political party, OTOP is a grass-root and fundamental 
movement, therefore will continue.
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SESSION 3-1: “Manufacturing and Marketing of Traditional Arts and Crafts  
-Entrepreneurship Education Projects-” 

 
Introduction of successful projects related to the promotion of a traditional local industry growth 
potential through strong partnerships between intellectual centers such as universities and regional 
industries. 

 

 

 

• Prof. Dr. Yonosuke Hara, Chairman of Board, Asia SEED, Japan 
• Prof. Takeru Oe, Professor of Waseda University, Institute of Asia-Pacific Studies, Japan 
• Mr. Stephen Paterson, Advisor, National University of Management, Cambodia 
• Dr. Sunanta Fabre, Associate Professor, Mae Fah Luang University, Thailand 

 

 

 

 

 

 

 

 

 

 

 

   Dr. Fabre      Mr. Paterson      Dr. Oe 
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Dr. Yonosuke Hara: “Entrepreneurship Development and Local Business Promotion” 
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Dr. Takeru Oe: “Tricycle Model to Create an Entrepreneurial Society” 
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Mr. Stephen Paterson: “Enhancing Competitiveness of Urban & Rural SME’s through the develop 
of Entrepreneurship Programs: Experiences from Cambodia” 
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Dr. Sunanta Fabre: “Guidelines on ‘The Development of One village One Product to Foreign 
Markets’” 
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Session 3-1: Q & A 

 

Question: 
My friend in high school is also an entrepreneur, and is making more money than myself - so what 
am I doing wrong? 
Also I would like to ask whether the panelists have ever been an actual entrepreneur themselves, and 
would like to ask them to share their good experiences in this regard. 
 

Dr. Oe replied to the first question that perhaps the questioner’s dream was not to make too much 
money but to enjoy life whereas his friend is determined to make more money.  Dr Oe himself 
commented that he himself prefers freedom to money, therefore as an entrepreneur perhaps a failure, 
but he enjoys what he is doing. 
 

Mr. Paterson replied in respect to the second question that the entrepreneurship education program 
gives the students and teachers the opportunity to actually have this experience with the community, 
where the students not only teaches the local businessmen the technical skills in business but also in 
return experiences real business.  So it is also a learning process for them. 
 

Dr. Sunanta replied to the second question that yes, she is an entrepreneur, and commented that it is 
important to spend more time to observe, with not too much education or analyzing. 
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SESSION 3-2: Panel Discussion on "Manufacturing and Marketing of Traditional 
Arts and Crafts -Case Studies of APEC member Economies-" 
 
Introduction of successful case studies of APEC member Economies related to the promotion of 
traditional local industries 

 

• Mr. Komank Redana, Entrepreneur, Yayasan Mitra Bali, (foundation), member of IFAT 

(International Federation for Alternative), Indonesia  
• Mr. Ismail Mat Amin, Deputy Director General, Malaysian Handicraft, Malaysia  

 
 
 
 
 
 
 
 
 
      Mr. Redana         Mr. Amin 
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Mr. Komank Redana: “The Practice of Fair Trade at Mitra Bali” 
 

The Practice of Fair Trade at Mitra Bali     
 
By Agung Alit 
 
Background 
 
The organization Fair Trade originated around 1960 in the Western country of 

The Netherlands.  The objective was to change the impact of the world free market known as free 
trade, particularly the style of free trade promoted by the World Trade Organization (WTO). 
 
The spark for fair trade was struck within the intellectual, activist circle of the LSM, a group of 
spiritual background concerned about business ethics.  This group believed that free trade would 
profit ordinary people rather less than holders of capital, and that the latter would be mainly from 
the wealthier nations.  The most vulnerable to change would be those in ordinary day-to-day 
production (farmers, fishermen, craftsmen, hunters) and in both often-overlooked groups such as the 
women of poor countries and also the see better-known Southern nations: of Africa, Latin America, 
and parts of Asia such as Indonesia.  This situation was being brought about via organizations of 
world business such as the WTO that mainly promote the interests of countries powerful, rich, and 
capable in many fields.  A style of thinking was being born, midwifed by the WTO, that would 
increase the importance of the nations wealthy in high technology.  Please do not forget that every 
policy tends to further primarily the interests of those who sponsor it.  Thus was begun the group 
Fair Trade to unite those with skills and knowledge that lay outside those promoted by the WTO and 
did not necessarily stand to benefit from the process. 
 
The process of globalization belongs to no one and anyone may organize to influence it as they fit.  
To this end the fair trade movement is growing throughout the world.  The practice of fair trade 
may become an international standard, or perhaps even the international standard.  
 
The Meaning of Fair Trade 
 
Before we define fair trade, I would like to explain about the umbrella organization of the fair trade 
movement.  To this end the International Fair Trade Association (IFAT) is now at work in 61 
countries and is actively growing.  The IFAT is now centered in Culemborg, The Netherlands, and 
functions to actively campaign and lobby for the market concepts of its members throughout the 
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world, who are from Africa, Latin America, Asia-Pacific and advanced countries of Europe and 
American.  In these respective regions came into being forums for fair trade that are associated 
with IFAT.  Indonesia at this time has entered the Asia Fair Trade Forum (AFTF), whose members 
include Thailand, Philippines, Vietnam, India and Sri Lanka.  The office of the AFTF now resides 
in Philippines.  IFAT and AFTF renew their association every two years.  Together they monitor 
international business practices, train business people in the practices of fair trade, and build 
consumer awareness of the quality products resulting from the fair trade model as well as identifying 
products of exploitation.  Products of members of fair trade are food, arts, and crafts produced at 
home Mom-and-Pop operations.  As an umbrella organization IFAT makes the following statement: 
 
Fair Trade is a trading partnership, based on dialogue, transparency, and respect, that seeks greater 
equity in international trade.  It contributes to sustainable development by offering better trading 
conditions to, and securing the rights of, marginalized producers and workers especially in the 
South. 
 
Those who would like to learn more are welcome to the IFAT web site at www.ifat.org. 
 
Principles of Fair Trade 
 
Those practitioners of business who choose the fair trade model must in the workplace implement at 
least these nine principles, which are: 
 

• Create opportunities for employment and income in the producer group particularly to 
relieve poverty 

• Our business model is based on transparency and accountability 
• Capacity building: teaching skills in production, design, and marketing to producers so they 

might enlarge their own markets and be independent of the fair trade organization 

• Campaign together for fair trade 
• Fair payment to the producer 
• Working conditions that are healthy and safe 
• Gender equity, as men and women should be treated equally 
• No child labor 
• Care of the environment, not using old-growth wood or toxic chemicals and giving attention 

to all aspects of human life and ecology.  Production that is sustainable in this world. 
All of these principles are included in every purchase order (PO) that is accepted by Mitra Bali, 
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usually in the upper-right-hand corner. 
 
The Practice of Fair Trade at Mitra Bali 
 
Mitra Bali is an organization practicing fair trade since 1993.  After demonstrating allegiance to the 
principles of fair trade Mitra Bali was accepted as a member of IFAT in 2001, thus automatically 
becoming a member AFTF as well.  As a member of IFAT Mitra Bali is obliged to follow the 
principles of fair trade show above. 
 
Why Does Mitra Bali practice fair trade? 
 
We begin with some short stories that arose from the group of producers – farmers, fishermen, 
laborers, and suppliers -- in Bali.  All their stories are unhappy, especially supplying to hotels, 
restaurant, art shop, and so forth.  Bali is very well known as the Island of a Thousand Temples and 
is an international center of tourism with five-star hotels.  The producers had a dream being 
suppliers to these places, but the dream fell flat.  Supplier Wayan Jenggo of Ubud said, “The first 
order for one to two million rupiah went smoothly, but when the order was 17 million neither the 
foreign buyer or local partner has yet paid.”  Made Kardi is a supplier of elephant grass roofs.  He 
said, “My dream to be a supplier has totally collapsed when it came time for payment.  It is hard, 
so hard.”  The same problem is also faced by the farmers and fishermen, difficulties in payment 
when dealing with a big company with complicated bureaucracy when asking for cash payment.  
So the small producer becomes smaller and more marginal and the rich take advantage and become 
richer.  This bitter reality encouraged Mitra Bali to implement fair trade to create a fair business 
climate for the producers, especially to bring justice to the smaller producers. 
 
Briefly I can inform you about the concrete action performed by Mitra Bali in translating fair trade 
principles in the handicraft sector of Bali.  We meet with the producers, hold workshops on design 
and product development, and offer the resulting products to buyers all over the world.  If the 
buyer places an order Mitra Bali will follow up by contacting producers and making a dialog about 
the raw material, production capacity, and scheduling.  We explain to the producer about fair trade 
and the buyer, which country they come from and their requirements.  After this transparency 
dialog Mitra Bali pays a 50% deposit.  Once the goods are delivered to our warehouse the balance 
is paid in cash.  For the social activities Mitra Bali has begun a program of planting of blalu wood 
at Abuan village located under the shadow of Batur volcano to commemorate World Fair Trade 
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Day.  We call this program Bali of a Thousand Blalu.   
 
We see Mitra Bali as a melting pot and source of information about many things.  When producers 
visit Mitra Bali there is dialog not only about business but also social, political, ecological, spiritual, 
and even sexual matters.  We want to build the image of Mitra Bali as a good and reliable partner 
in all sorts of activities, not only business.   
 
The main attention of Mitra Bali in implementing fair trade is payment and treatment of the workers 
in a workplace that is safe and healthy, open with fresh air.  To make a sustainable order of things, 
Mitra Bali has established a workshop called Bengkel Kerja Fair Trade (BKFT) which has a 
significant function to analyze the fair price and to respond quickly to develop a new design and 
product when there is a sample request by the buyer.  When the buyer places an order we work to 
train and assist the producer in the manufacturing process and ensure they understand export quality, 
and as a reference for establishing a safe, healthy workplace.  BKFT works to ensure a steady 
supply of product by distributing production fairly between the producers but without resorting to 
in-house production, as would not benefit the small producer in the villages of Bali. 
 
Doing fair trade is not always easy, especially the principle of sustainability as market trends change 
rapidly.  Mitra Bali believes that to help the producers with a steady stream of orders we have to 
enlarge the market and has opened a local shop.  We have to be active and creative in producing 
new designs and searching for market potential. 
 
Conclusion 
 
Although fair trade came from the Western countries, it can exist equally well in Bali.  Fair trade is 
not only a guideline in business but also as a moral ethic for any organization -- government, NGO, 
social – to ameliorate the side effects of free trade, of killing the spirit of the producer in Bali in 
particular and Indonesia in general.  The proponents of free trade are powerful, smart, elegant, and 
hospitable, and offer a tempting promise for big increases in the welfare of society.  To us, free 
trade is a Machiavellian attempt to grab as much as possible for the few.  Remember, the struggle 
of the fair trade movement is against unfair business relations between rich countries and poor 
countries.  Let’s wake up together our awareness and brotherhood in diversity which will disappear 
if hit by the tsunami of free trade!  Thank you to consumers of fair trade products wherever you are 
on this planet. 
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Mr. Ismail Mat Amin: “Manufacturing and Marketing of Traditional Crafts – Malaysian 
Perspective” 
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Summary 
 

Dr Hara commented that an opportunity such as this, to share experience among APEC and future 
APEC members might be very useful for further cooperation among economies, between academic 
and business sector, as well as government.  It would be a very important issue for SMEs and local 
industries. 
 

 

 

Welcome address at the Reception: 
 

 

 
 

 

 

 

 

 

 

 

Mr. Izuru Kobayashi        Mr. Nguyen Viet Hung 
Representative         Secretary 
AMEICC secretariat        Phu Vinh Village Communist Party  
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Exhibition of traditional arts, crafts, village product  
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Day 2: 23 September, 2006 (Saturday) 
 
 
Field Trip to Phu Vinh Village 

 

 

 

Information on Phu Vinh Village (Bamboo & Rattan) 
 
 
I. Overview of Phu Nghia commune 
 
1. The geographical position 
 
Phu Vinh village is located in the Phu Nghia commune, 3km from its center.  Phu Nghia commune 
in turn is located in the Chuong My District, 5 km from its center, 15 km from the province center 
and 27 km from Ha Noi center.  The national road number 6 linking Ha Noi Capital, Hoa Binh 
province and Northern West mountainous area also goes through Phu Nghia commune.  With all 
these advantages, Phu Nghia plays an important geographical role politically and economically.  
The length of Phu Vinh commune is up to 3.5km.  Phu Nghia borders: 

• Tien Phuong commune, Chuong My district to the east  
• Dong Phuong Yen commune, Chuong My district to the west  
• Ngoc Hoa and Truong Yen communes, Chuong My district to the south  
• Dong Quang commune, Quoc Oai district to the north  
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2. The area of Phu Nghia commune 
 
The total area is 810.56 hectare, in which:  

• Farm land is 475.8 hectare  
• Land tenure is 56.9 hectare  
• Land for industrial use is 54.3 hectare  
• Land for irrigational and transportation use is 214.2 hectare  
• Land for cultural projects is 6.2 hectare  
• Spare land is 3.16 hectare 

 
3. Population and labour of Phu Nghia commune (data updated on 31st December, 2004): 

There are 2,028 households with 4,935 persons out of 9,251 in the labour age. 

4. Population distribution 

There are 7 villages and 10 complexes in the Phu Nghia commune, which are divided into 10 

administrative hamlets.  The 7 villages are Dong Tru, Nghia Hao, Khe Than, Quan Cham, Phu Huu 
1, Phu Huu 2, and Phu Vinh.  Phu Vinh village is divided into 4 small parts: Thuong, Ha, Go Dau 
and Dam Bung. 

5. Households producing rattan products for export in Phu Vinh village 

The households producing rattan products for export occupy 85% of the total.  These 
households contribute to create more jobs, and to improve the living standard of the local population.  
At present the poor households have decreased to 5.34%, the rich households account for 37.5% and 
57.16% are the medium-income households.  

6. Companies, enterprises and cooperative groups in the commune 

a. Companies and enterprises: 25 companies limited, enterprises and cooperative groups of 
which 17 enterprises and cooperative groups take part in producing rattan and bamboo for 
export, 8 enterprises do business on farm produce etc.  

b. There are 15 enterprises operating in rattan and bamboo products for export.  

7. Handicraft trade village development  
 
All 7 villages in the Phu Nghia commune were recognized as “handicraft trade village” by the 
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People Committee of Ha Tay by October, 2004.  Phu Vinh village was recognized to be a 
“traditional handicraft trade village” in 2000.  
 
8. Health and education 

There is one medical station located in the center of the village.  There is one secondary school, 

primary school and one kinder garden of national standard. 

 

II. Economic Development - Investment for Infrastructure and Handicraft Trade 
Village 
 
1. Total Income of Four Years (2001- 2004) and the First Quarter of 2005 
 

No. Details Unit 2001 2002 2003 2004 1st quarter
of 2005 

I Total annual income Billlion VND 
USD (thousand) 

38.0 
(2,399)

45.5 
(2,873)

52.0 
(3,283) 

58.0 
(3,662) 

15.0 
(947) 

1 Industry Billlion VND 
USD (thousand) 

12.5 
(789) 

13.5 
(852) 

15.5 
(978) 

17.0 
(1,073) 

1.2 
(75) 

2 Small scale industry Billlion VND 
USD (thousand) 

17.0 
(1,073)

22.5 
(1,420 

26.0 
(1,641) 

30.5 
(1,926) 

9.5 
(599) 

3 Trade, tourism, service Billlion VND 
USD (thousand) 

8.5 
(536) 

9.5 
(599) 

10.5 
(663) 

11.5 
(726) 

4.3 
(271) 

4 Annual income per capita Million VND 
USD 

4.5 
(284) 

5.2 
(328) 

5.8 
(366) 

6.2 
(391) - 

1VND=0.00006315USD (25 May, 2005: http://www.oanda.com/convert/classic ) 

The annual economic growth rate of Phu Nghia Commune is 10%.  The small scale industries play 
an important part in the economic growth and the stable development of the commune.  

2. Investment for Infrastructure in the Past Few Years 

Funds for building concrete roads for the handicraft trade village for tourism development purposes 

was approved by the People Committee and the Tourism Department of Ha Tay province.  The 
total funds are 1 billion VND.  The length of the road to be invested in is 1km from the office of 
agricultural cooperative group to Phu Vinh and to the national road 6A.  The investment financial 
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source of the commune comes from the emblement on public land and the contribution of 
enterprises located in the commune.  The commune also invested in building the road from the 
national road 6A to Dong Tru and to Dam Bung, 1,274 meters in length and 4 meters in width, total 
investment of about 1.3 billions.  Moreover, one showroom for the handicraft village was invested 
for the total cost of 150 million VND. 

In 2004, the Industrial department of Ha Tay province signed on a project called "Combine Tourism 
and Handicraft Trade Village Development".  The increase of the tourist numbers to Phu Nghia 
commune is as follows:  

• Year2001: 2,300 tourists, of which 125 foreign tourists  
• Year2002: 2,800 tourists, of which 175 foreign tourists  
• Year2003: 3,400 tourists, of which 237 foreign tourists  
• Year2004: 4,200 tourists, of which 280 foreign tourists 

In the first quarter of the year 2005, there were 725 tourists, which included 47 foreign tourists.  

3. The Formulation and Development Process of the Handicraft Trade Village 

The Phu Vinh, rattan and bamboo handicraft trade village was born 300 years ago.  The village was 

tossed back and forth along with Vietnamese history.  

Before 1960 - the age of cooperative associations, when Phu Vinh households were active in 
creating different patterns and making rattan and bamboo products to sell at streets in Ha Noi for 
both the local people and the foreign tourists.  After the establishment of handicraft cooperative 
associations, all the rattan and bamboo products produced in Phu Vinh were bought by the State. 
The production was developed dramatically.  After 1986, when Phu Vinh handicraft cooperative 
associations were dissolved, production was limited within the household and cooperative group 
scale.  People had to run their business themselves and received no more subsidy and protection 
from the government.  In order to survive in the market, producers had to find partners and to look 
for markets for their output.  Severe market competition forced the producers to produce high 
quality but low price products.  So far the rattan and bamboo handicraft industry has developed not 
only in the number and quality of products but also in the number of households that participate in 
the production. 

The demand from customers with regards to the quantity of rattan and bamboo products is 
increasing day by day.  More and more handicraft and trade villages are recognized by the People 
Committee of Ha Tay province like Phu Vinh (in 2000), Quan Cham and Khe Than (in 2001), Phu 
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Huu 1 and Phu Huu 2 (in 2003) and the two remaining villages, Dong Tru and Nghia Hao were 
recognized in October, 2004.  

In 2001, Ha Tay people committee and tourism department chose Phu Nghia to be the main tourism 
spot to be developed.  Together with this decision, total investment of 30 millions VND was put 
into the showroom of Phu Nghia village.  
 
 

III. Phu Vinh Handicraft Trade Village and Its History 
 
1. How was the Name of Phu Vinh Born? 

According to Mr. Nguyen Trong Giam, a former librarian of Phu Vinh commune, Phu Vinh used to 
be called Phu Hoa Trang.  There is an old story that once upon a time, one of the wives of King Le 
Hien Tong, madam Vu Thi Phuong visited the villages.  She made a donation to build village's 
communal house, using the local skills of traditional handicraft rattan and bamboo weaving. 

Local residents collect available materials such as Giang (One kind of rattan; smaller but more 
elastic), Uot (another kind of rattan), Co (palm tree), to make daily products for consumer in the 
region and neighborhood.  When the demand for rattan goods increased, the focus was shift from 
simple daily products to more sophisticated ones.  The outstanding skills are clearly shown in the 
pictures of four seasons and four supernatural creatures made of rattan and bamboo.  

Phu Vinh used to be called Phu Hoa Trang.  However, it was officially renamed to Phu Vinh when 
the new province chief, Mr. Thuong Chay, was inaugurated.  He explained that Hoa, meaning 
flower, would not remain long but Vinh would sound long-life fame and remain forever.  Phu Vinh 
integrated Phu Huu 1 and Phu Huu 2, together with two sub-villages in the Phu Nghia Commune.  

The word "Phu" which is included in all the villages names represents a beautiful meaning, good 
fortune.  "Vinh" means "Glory", "Phu" means "Rich", "Nghia" means "Righteousness" and "Huu" 
means "To have all things".  Among the villages in Phu Nghia commune, Phu Vinh is the center 
with the largest number of skilled workers and artisans of traditional rattan handicraft and bamboo 
weaving. 

The traditional handicraft has been developed since 18th century.  Many trade fairs were initiated 
by the Kings and the person with rewarded product would be honoured in the communal house of 

the village.  In 1712, there were 8 artisans presented with the award of  (They were 
recognized as the head-masters of the traditional handicraft village): 
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2. Current Situation of Phu Vinh Handicraft Trade Village 

Phu Vinh has become the most attractive place in Phu Nghia commune for visitors of handicraft 

trade village tours.  Tourists coming to Phu Vinh are attracted by the history of over three centuries 
of traditional rattan handicraft and bamboo weaving.  Nowadays, thanks to modern technologies 
for raw material processing, skills and techniques of the traditional handicraft are more enhanced 
and improved.  Phu Vinh village is administratively divided into four hamlets: Dam Bung, Go Dau, 
Ha and Thuong.  As the traditional handicraft has employed 99% of 605 households in the village, 
tourists coming to the village show great interests in the introduction on the handicraft industry from 
local residents who are all the time busy weaving products. 

However, there are some problems which need to be considered.  In many families, artisans do not 
teach the non-family members or people from other villages.  Outsiders could learn some 
techniques but only basics skills of the handicraft weaving.  Thus the workers in the villages dare 
not to take high volumes of orders from buyers, especially during the harvest season because of a 
lack of the skilled workers. 
 
3. Biographies and Stories of Artisans in Phu Vinh Village 
3.1 Nguyen Van Trung, Artisan (visiting his house in the field trip) 

Mr. Trung, 48 year olds, has received many certificates, degrees and 
awards from both domestic and international organizations, such as 
the Certificate of Golden Hand presented by the Union of Vietnam 
co-operatives, the prize of Sophisticated Handicraft Skills presented 
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by JICA, Japan.  Now he is the most famous and prestigious artisan in Phu Vinh.  In 1980, at the 
age of 24, Mr. Trung took an industrial art course.  This talented man was chosen to travel to Cuba 
for further study on processing plants for handicraft production.  He was selected to be the chief 
technician of Phu Vinh traditional rattan handicraft and bamboo weaving co-operative and he played 
a very important role in exporting art products to former eastern bloc nations and now to Taiwan, 
Japan and France.  The most attractive product in his house is the Portrait of President Ho Chi 
Minh woven by rattan which is hung at the most respectful place of his house.  Although he is 
physically disabled, he always keeps the words of President Ho Chi Minh: "disabled but still of 
benefit for the society". 

Mr. Trung has traveled to and joined in many exhibitions in Cuba, Russian, France, Japan and 
Canada to introduce Phu Vinh's traditional handicraft products.  Through him, people around the 
world get to know and understand more about Vietnam, the artisans and skillful workers of Vietnam. 
In 2004, Mr Trung received more than 50 groups of tourists who visited his family workshop.  He 
and some other artisans in the village traveled to other villages like Hai Duong, Phu Tho, Tuyen 
Quang to teach the locals rattan and bamboo weaving.  His partners now refer to him affectionately 
as the "Artisan of the village". 

He said the ancestor of the handicraft in Phu Vinh was a resident in Thang Long (one of the old 
name of Ha Noi Capital).  However he was fined while being an official and he then escaped to 
Phu Vinh and learned the traditional handicraft.  He also said Mr. Nguyen Van Xoi, the father of 
Mr Nguyen Van Luan who used to be a ninth grade of mandarin system, was a talented worker of 
the traditional rattan handicraft and bamboo weaving in the village.  Mr. Xoi traveled to China and 
won the prize of the most beautiful and skillful handicraft products.  He also learned much 
experience from China to spread to the locals in Phu Vinh.  Mr. Xoi was considered the ancestor of 
the Phu Vinh traditional handicraft village. 

The handicraft workshop of Mr. Trung is one of the most successful workshops in the village.  The 
total revenue of the year 2004 was approximately 400 millions VND, increased 20% in comparison 
with the revenue of the year 2003.  Income per worker for each month is from 600,000 to 1 million 
VND.  So the rattan and bamboo weaving is a good job for the locals.  On the one hand, the salary 
can support their living expenses; on the other hand the workers can maintain the traditional 
handicraft inherited from the ancestors. 

3.2 Nguyen Trong Tan, Artisan (not included in the field trip) 
 
Mr. Tan was born in 1919 and his business is now run by his son, Mr. Nguyen Trong Tuan.   
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Mr. Tan has been with the traditional handicraft of bamboo and rattan 
weaving for 73 years.  The latest product he introduced to an 
exhibition is the "Long Ban" (Bamboo dish-cover).  This product was 
made in one month and was highlighted and appreciated by visitors.  

His decorative and sophisticated hand-made products are not only 

presented in the national exhibition but also in the international trade 
fair such as Macxey in France. 

Through such shows, exhibitions and trade fairs, Mr. Tan has achieved many precious awards: gold 
medals 02; silver medals 02 and bronze medal 01.  The products, at the moment, are sold to trading 
companies and their designs are produced by orders from import-export companies located close to 
the Phu Vinh villages and on the way Ha Noi.  

For the domestic consumers, Mr. Tan takes samples from plastic, ceramic, glass items in the 
supermarket as reference for his hand-made rattan bamboo weaving products.  

Mr. Tan and his son are very interested in designing souvenir 
products for tourists who come to see the traditional rattan 
handicraft and bamboo weavings in Phu Vinh.  However they 
have not launched the scheme for this system because of the small 
number of visitors.  They mentioned that tour operators in 
Vietnam, especially in Ha Noi and Ha Tay should pay more 
attention to conduct tours to Phu Vinh and inspire the tourists 
about the cultures and traditional handicraft in the village.  His son, Mr. Tuan, is now seeking 
responsible and well known tourist companies to combine tourism with his handicraft village. 

  
3.3 Nguyen Van Tinh, Artisan (not included in the fieldtrip) 

Mr Tinh was born in 1963. He began weaving when he was 10 years old.  His father was also an 
artisan who had the chance to meet President Ho Chi Minh in 1962 when the President paid a visit 
to Phu Vinh.  His two sons inherited the traditional rattan handicraft and bamboo weaving.  One 
of them is in the military service. 

He now focuses on creating designs and his products which are sold directly to both domestic and 
foreign end-users. Therefore his output volume is low in comparison with other businesses. 
 
One of the products that he likes best is the rattan dish cover made in 1987 for the art purpose, not 
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for economic purpose.  He also received the gold prize in 1987 for this product. He still keeps it as 
a sweet memory.  
 
He and other artisans opened some classes to spread the traditional rattan handicraft and bamboo 
weaving to other workers who are interested.  
 
 

Map of Phu Vinh Village 
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Pictures from Phu Vinh Village 

 

Family business 

An artisan playing his 
hand-made flute 

A small boy, already skilled in the  
craft 

Finished products 
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Exporting SME near Phu Vinh Village 
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Products to be exported
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Wrap-up Group Discussion 
 
The participants were divided into 5 groups (10 in each).  A general guideline as follows was given 
to initiate the discussion: 

• Having participated in the seminar, learning new information, and having joined the field trip, 
how do you think the situation at Phu Vinh Village can be further developed?  What are your 
ideas? 

• What is the situation in your own economy?  What lessons have you learned, or ideas can be 
shared, and what actions can or will be taken? 
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Group 1 
The topic of discussion in this group was diverse, including the following: 

• The importance of market orientation – what products to make, fair taxes to market; of 
awareness and organization of producers; of government support especially in the handicraft 
development and one that reaches the local level; of training and technology development. 

• The social environment of handicraft also needs to be addressed.  More certification is 
necessary, to encourage the producers to be socially and environmentally responsible. 

• The lessons they have gained from the seminar are: increased understanding in the differences in 
our economies; beneficial case studies; valuable lessons especially from Japan and Thailand; the 
approach and how to bring to market such as using the net or fair-trade etc. 

 
Group 2 

• This group discussed further on the subject of OVOP initiated in Japan.  OVOP has been 
promoted in Thailand as OTOP, and it was discussed that it should also be promoted in other 
Asia Pacific regions. 

• It was also agreed that Entrepreneurship education with IT is very important. 
• Further, it was pointed out that through talking, networking, and meeting many new people, the 

seminar provides an opportunity to increase our understanding and know-how.  Through our 
interaction, even if it is a small thing, we learn something new and deepen our understanding of 
another economy. 

• This group also proposed to set up a proposal to APEC to have personnel training in Thailand 
and to have OVOP in other countries, such as Papua New Guinea. 

 
Group 3 

• This group discussed about OVOP, OTOP and Road stations, and contemplated what can be 
done next, and how it can be applied to other countries, especially in Lao PDR.   

• They proposed one idea that a Road Side station along the WEC should be developed.  This 
group expressed their intention to submit a proposal to the WEC Working Group to implement a 
Feasibility Study of how to set up a Roadside station in the WEC and Lao PDR. 

 
Group 4 
This group discussed the information gained at the seminar.  As a conclusion, the group 
commented that: 

• From the seminar, the importance of promoting coordination among economies to work on 
OTOP project - from exchange of expertise on production, import-export among one another and 
adopt OTOP management model, and link government projects with OTOP. 
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It was commented in respect to the field trip, in Myanmar, they have many similar materials but 
lack the skill for designing and marketing etc, so they will benefit from an OVOP project that 
provides training in this field. 

• From the field trip, the group discussed that technology transfer with IT is important, to be able 
to bring in new information and technology.  They also discussed about the aspects of actual 
business coordination between Vietnam and other countries 

• The importance of having a systematic way of promoting handmade products, both in production 
and export was also discussed.   

 
Group 5  
This group discussed the following points. 

• As problems: 
1. Design: rural villages can not provide good designs because of low education, not enough 

creativity, and no opportunity to participate in fair trade 
2. The main problem is marketing, not knowing enough, for example how to package, or the 

price always being higher than products made in China, or distribution, promotion, exporting, 
display and information. 

3. Inadequate infrastructure in the rural area 
4. Rural exodus - rural immigration to the city 

• As solutions: 
1. Enhance institutional structure to support villagers: training/design, how to produce low cost 

products, organize award system to encourage design development 
2. Develop infrastructure for access to market -  this will decrease the gap 
3. Improve distribution channels: the government/authority should think about how the village 

products can arrive at markets more easily. 
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Wrap-up & closing remarks 
 
 
 
 
 
 
 
 
 

Dr Yonosuke Hara         Mr. Michinori Hirota 
Chairman of the Board, Asia SEED     Assistant Director, APEC Office 

METI 

 

 

Summary of the two-day seminar outcomes 
 
Dr. Hara gave a summary & wrap-up comments regarding the two day seminar. 
 
OVOP is a useful gateway or framework to promote village handicraft development, but since the 
situation differs in each region, the following two issues are the key to success: 
 

• Dialogue among economies 
It is very useful to share experience among APEC and ASEAN members regarding the 
development of SMEs and local industries.  This might accelerate further cooperation among 
economies and also among the academic and business sector, and government.   
The seminar was a good first step, but continuation is the key. 

 

• Self efforts in each economy 
While cooperation among economies with sufficient dialogue is important, it should be 
recognized that it is crucial for each economy to analyze its own situation, discuss development 
strategy and make self efforts to realize it. 
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This seminar was implemented jointly with  

AMEICC’s “Workshop on Developing Craft Village-Based Tourism” 
 

The seminar was organized by VNAT and Asia SEED. 
 

This report was prepared by Asia SEED 
 

For information or questions regarding this report or seminar, please contact: 
AsiaSEED 

1-24-12 Shanghai International Building, Chuo-ku, Tokyo 
Tel/813-5566-0072  Fax/813-3552-7986 

 

Seminar Official Website 
http://www.asiaseed.org/apec2006sme/ 

 

All presentation files are available for download. 
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